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A cognitive bias is a systematic pattern of deviation
from norm or rationality in judgment. Individuals create
their own "subjective reality" from their perception of the

input. An individual's construction of reality, not
the objective input, may dictate their behaviour in the
world. Thus, cognitive biases may sometimes lead to
perceptual distortion, inaccurate judgment, illogical
interpretation, and irrationality.

https://en.wikipedia.org/wiki/Cognitive_bias
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Michael Feathers
@mfeathers

C

Once you start looking for confirmation bias you see it everywhere.

10:38 PM - Dec 25, 2016
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n Post your reply

Michael Feathers @mfeathers - Dec 25, 2016
What if confirmation bias is just confirmation bias?
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Justin Kruger * . % . David Dunning



HIGH

CONFIDENCE =

LOW

The Dunning Kruger effect

| know everything

There’s more to this Trust me, it’s
than | thought complicated

I'm never going to
understand this

It’s starting to
make sense

HIGH

KNOWLEDGE IN FIELD =
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Anecdotal Fallacy

Definition Example
The use of anecdotal "My grandfather was a heavy
evidence, or isolated examples smoker most of his life, but
that rely on personal he lived to be 90 years old.
testimonies, to support or Therefore, smoking is not
refute a claim. harmful to people.”

FALLACYINLOGIC.COM






Table 1: Study Participant Demographics

Ptc.!. Gnd!! Exp.! Language(s)" Editor"
P1 M 2ly Om Java Eclipse
P2 M ly 11m Clojure Eclipse
P3 M 1y 10m Clojure, Java Emacs
P4 M 7y 3m  Clojure, Python Emacs
P5 M 2y Om  Clojure, Java, Haskell Emacs
P6 M 2y Om  TypeScript, Clojure, Java VS Code
P7 M 5y 0m C/C++ Emacs
P8 F 15y Om JavaScript, CSS VS Code
P9 M 0y 9m C, Prolog Sublime

P10 F ly Om Python PyCharm

! Ptc. = Participant  * Gnd. = Gender ™ Exp. = Years/months of software

development experience 'V Preferred programming language(s) v Editor used in
session



Bias Types

https://dl.acm.org/doi/pdf/10.1145/3377811.3380330



